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SBE ENTERTAINMENT GROUP ANNOUNCES APPOINTMENTS OF TWO  SEASONED EXECUTIVES TO ITS CORPORATE RANKS 
VP of Development Joe Faust and VP of Marketing Michael Doneff Bring a Wealth of Hospitality and Luxury Industry Experience to Growing SBE Team
(Los Angeles, CA – May 2, 2006) – SBE Entertainment Group announced the recent appointment of two vice presidents to its corporate executive team, to spearhead the development and marketing efforts at the Los Angeles-based company.  The announcement was made by SBE CEO Sam Nazarian.
Founded in 2002, SBE Entertainment Group brings exquisite balance and powerful synergies to the interrelated worlds of modern hospitality, restaurants and nightlife, special events, independent film production and real estate development.  As a privately held parent organization, the Los Angeles-based SBE acquires, develops and manages a wide-ranging roster of exceptional projects through its specialized divisions, SBE Hotel Group, SBE Restaurant Group, Bolthouse Productions.SBE, Element Films and SBE Real Estate Group.  Together, these subsidiaries operate in synergistic equilibrium to create and cross-market an ever-expanding portfolio of premier properties. 

Joe Faust joined SBE earlier this year as Vice President of Development, bringing with him nearly 20 years of development experience, 15 of which were spent with the Hyatt Hotels Corporation.  At SBE, Faust is responsible for the entire development process of SBE Restaurant Group’s growing roster of high-end restaurants, lounges and clubs.  He is also leading the development of SBE Hotel Group’s new luxury hotel brand, which debuts in early 2008.  Faust works closely with SBE’s in-house design team as well as world-renowned designer Philippe Starck, with whom SBE has a multi-year exclusive agreement for hotel and restaurant concepts in North America, Canada, the Caribbean and Mexico.

While at Hyatt Hotels, Faust oversaw the development and construction of over one billion dollars in projects covering some 40 hotels and resorts, including the high-profile, 67-story Park Hyatt on Chicago’s Michigan Avenue, the $150 million Grand Victoria Casino riverboat in Chicago and the Hyatt Grand Aspen in Colorado.
As Vice President of Marketing, Michael Doneff brings to SBE nearly 20 years of experience as well, in high-end lifestyle and hospitality marketing and public relations.  Prior to joining SBE, Doneff spent 14 years as Executive Vice President of the New York-based Susan Magrino Agency, one of the country’s most respected boutique public relations, marketing and events firms.  A co-founder of the agency, he played an integral part in the company’s overall management and strategic growth, and spearheaded its brand development services, strategic partnerships and public relations campaigns for a long roster of prestigious clients.  
Among Doneff’s clients and projects while at SMA were LXR Luxury Resorts, Club Med, the brand development and national launch of W Hotels, One&Only Resorts, Sandy Lane, The Peninsula Hotels, St. Regis Hotels & Resorts, Island Outpost, chefs Alain Ducasse and Charlie Trotter, the 2006 Michelin Guide to New York City, Red Envelope, The Core Club in New York City, Dom Pérignon, and Moët & Chandon.  

Commented CEO Nazarian, “I feel fortunate to have assembled a veritable dream team of talent at SBE who will help me realize my vision for the growth and expansion of our company and its divisions.  Joe and Michael will each play a key role in SBE and we’re thrilled to have them on board.”
#  #  #
